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ASCCA Foothill Chapter 5 - 1443 E. Washington Blvd. #653; Pasadena, CA 91104-2650 
Phone (626)296-6961; email ascca.05@gmail.com; www.ascca5.com 

May 5 - (pending) “Shop Night” at DRIVE in  
 Monrovia: “The Customer Encounter”  
Jun 2 - John Eppstein, ASCCA State President  
   at Mijares 
 
 

Jul 7 - TBA at Mijares 
Aug 4 - BAR Chief, Pat Dorais at Mijares 
Sep 1 - TBA at Mijares 
Oct 6 - “Shop Night” at Gilbert Motors 

UPCOMING MEETINGS & EVENTS 
April 7 - Cancelled due to quarantine 

ASCCA 

Foothill Chapter 5  
April 2020 

“DFG rebates back to 
me almost half my 

ASCCA annual dues.” 
Gene, Certified  

Automotive Specialists 

mailto:ascca.05@gmail.com
http://www.ascca5.com/
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There’s always more to 
learn about effective mar-
keting in an environment 
that continually changes 

At our March meeting C3 Marketing helped us 
see how to maximize our online presence 

through our websites and our social media 
platforms. 

Where else can you 
get a mini-seminar with 
partners in the industry 

for free with your  
membership? 

Shop Drawing  
 

Ward Service was drawn in the 
Shop Drawing, but was not pre-

sent to win the $280 prize.  
The prize will increase to $300 
for our next face-to-face meet-
ing. Remember, you must be  

present to win! 

And one of the most  
rewarding parts is the time 

spent talking after the  
program. 
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Letter from ASCCA 2020 State President 
 
 
I wanted to reach out to the members of ASCCA first to thank you all for staying calm and working within 
your communities to help keep people safe as well as safely on the road. I have also heard about all the shops 
that are going above a beyond to help those that need a little more help than just car repairs. Just remember 
your communities have supported you while you have been in business so now is a good time to help support 
them. It is also impressive how many shops have decided to keep their doors open to not only take care of the 
consumers but also take care of their employees. 
 

 
Also, a BIG thank you to all the great partners, board members and members of ASCCA. We continue to work 
together to support each other and help us all to get through these challenging times. The amount of infor-
mation that has flowed through our channels this past few weeks has been amazing. People stepping in and 
helping when they had an opportunity. 
Having been a member of ASCCA for over 20 years I know how important being a member of this amazing 
organization is. I can’t begin to put a value to it. Hopefully at times like this it will be crystal clear to you as to 
how important this organization is. 
 

 
Please remember there are a lot of volunteers that work hard for this association every day to make ASCCA 
the place to be. Just know that right now we are working even harder than usual to make sure that you have all 
the tools and information that you need to make the best decisions for your business. 
 

 
If there is anything that you need help with, please don’t hesitate to reach out and ask. I have spoken with 
many people across the state today and have received as much important information as I have shared. The 
more that we work together the stronger that we will be. 
  
You can reach out to me on Team Talk, call or text me at 619-808-9315 or email me directly at 
John@johnsAutomotiveCare.com 
  
  

John Eppstein 
John's Automotive Care  
 
2019 & 2020 ASCCA State President  
and member of Chapter 24 

DISCLAIMER 
The Automotive Service Councils of California, their officers, board members, employees, members and affiliates in no 

way warrant the quality, competency, or merchantability of any goods or services advertised in this publication. In connec-
tion with this disclaimer, the Automotive Service Councils of California in no way warrant or insure the goods or services 
described herein, and each and every individual contracting with these manufacturers shall do so at their own risk. Fur-

thermore, individuals utilizing these services are forewarned that the Automotive Service Councils of California have con-
ducted no investigation into any representations made in any advertising, literature, or ad distributed by the advertisers in 
this or any other publication. Additionally, please be advised that the opinions and comments expressed by the contribu-

tors to this periodical are those of the contributors alone and do not necessarily reflect the opinions of the Automotive Ser-

vice Councils of California, or ASCCA Chapter 5, or their officers, directors, members or staff. 

mailto:John@johnsAutomotiveCare.com
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 Tax & Business Tips from Norm Blieden, CPA 
 

Is Your General Ledger Squeaky Clean? 

Spring cleaning for your business should include cleaning up your general ledger 

With spring now here, it’s natural to start thinking about doing some spring cleaning. But don’t limit the clean-
up effort to your house — your business's accounting system and general ledger needs cleaning, too! Here are 
five areas of your financial statements that may be due for a spring cleaning: 

• Inventory. Inaccurate inventory on your balance sheet can have grave consequences. If your balance sheet 
shows more inventory than you actually have, you may not be able to fulfill orders and risk losing business. If 
your balance sheet shows less inventory than you have on hand, you might procure more inventory than you 
need. In both cases, you run the risk of having inventory you can’t sell. Action: Perform a physical count and 
reconcile the amount against the inventory value on your general ledger. Conduct the necessary research and 
make the required adjusting entry to tie out your salable inventory value. If you have moved that inventory 3 
times to get it out of the way, figure out a plan to get rid of it and turn it to cash, a donation or scrap. 

• Accounts Receivable. In an ideal world, you provide a good or a service to your satisfied customer, who 
then pays you within an agreed-upon timeframe. Unfortunately, invoices get lost, priorities get shuffled, or a 
customer's payable contact leaves for another job. An open invoice could also simply be the result of a mistake. 
Action: Now is a great time to get your accounts receivable ledger in order by running an aging report that 
highlights outstanding receivables that are past due. Focus on getting clients to pay these past-due invoices, 
clear up any misunderstanding, or send the bills out to be professionally collected. If you have salespeople, put 
a reduction in the commission plan if balances are not collected within 60 or 90 days. Salespeople can be great 
collectors when they have a financial interest! 

• Fixed Assets. It's easy to leave old fixed assets on your balance sheet after they’ve been disposed. Doing 
this can create a whole host of problems, including an understatement of net income, tax compliance issues, and 
an inaccurate business valuation. State sales tax agencies also like to look through your fixed asset listing to see 
if you failed to properly pay use tax. Action: Audit your fixed assets listing in the same way you make a physical 
count of your inventory. If you have not already done so, create asset tags and build a new fixed asset subledg-
er. Remove any obsolete or sold/disposed assets from your balance sheet. Also consider documenting your fixed 
assets with a photo or video camera, and send copies to your insurance company for their records. Photos can 
also be a great way to document an equipment's serial number. 

• Liabilities and Loan Accounts. All loans have two components: principal and interest. A portion of every 
payment goes to pay down the principal on the balance sheet and a portion goes to paying interest expense. 
These principal and interest amounts change every month based on the loan's amortization schedule. The most 
common mistake when recording your loan payments is assigning the entire monthly payment to EITHER prin-
cipal OR interest expense. Action: Conduct a timely reconciliation of balances per your loan statements to the 
value on your books. 

Payroll Accounts. Properly accounting for paychecks can be complicated. For example, gross payroll amounts 
and payroll taxes hit your income statement as an expense while employee tax withholdings go on your balance 
sheet until they are remitted to the appropriate taxing authority. Add in benefits and other taxes and you could 
have a mess. Action: Periodically review your payroll entries against your payroll account. If you have not al-
ready done so, set up a separate payroll bank account and ask for help to audit or run your payroll for you. 
Taking the time now to review these key accounts will ensure accurate financial statements and make future 
period closing activities easier to handle. 

 

As always, should you have any questions or concerns regarding your tax situation 
please feel free to call Norm Blieden, CPA at (626) 440-9511.  
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Slow Down to Make Better Decisions in a Crisis 
by Art Markman:  Harvard Business Review - March 15, 2020 
 
The news about the spread of COVID-19 is changing fast — and people are trying to make decisions 
about everything from whether to cancel vacations to how to best protect themselves and their commu-
nities. There are several psychological reasons why you may find decision-making difficult right now. 
First, there is a looming present threat. The disease is real. Around the world, people are dying from it 
and it is spreading rapidly enough that there is new news every day. Humans are wired to pay attention 
to threats, and so this story captures our attention in a way that a distant threat like climate change 
does not. 

Second, there is a lot of uncertainty about the spread of the virus — how many people have it, how 
quickly it’s moving through communities, how many people will ultimately get it. When it comes to future 
projections, we’re good at understanding linear trends. We are bad at understanding trends that involve 
an accelerated growth like an exponential function. At the front end of a bloom in a virus, there will be 
few cases, but they can grow rapidly. The uncertainty that creates for people increases our attention to 
it. 

Third, people have very little control over the spread of the virus. We can engage in actions like wash-
ing our hands, avoiding touching our faces, and practicing social distancing, but there are many aspects 
of the situation that are out of our control. People don’t like to be in situations in which they have no 
agency; it creates additional anxiety as well as a desire to do something to reassert control. 

Finally, all of the attempts to control the spread of the virus are fundamentally about prevention. That 
means that if they are successful, some people will not get sick. Unfortunately, we do not get to run the 
control condition in which those measures weren’t taken. As a result, it is hard to know which actions 
and programs are having an impact on creating the absence of the disease. 

All four of these factors are affecting our behavior and the decisions we make. The threat, uncertainty, 
and anxiety lead us to make short-sighted decisions. 

For example, the uncertainty makes us crave more information so many people are spending a lot of 
time looking for news updates relating to the virus and its spread. It’s good to be informed but we know 
that the consumption of negative news causes stress and distraction. 

Similarly, the lack of agency causes people to seek out actions that will make them feel more in control. 
Early on, this took the form of buying hand sanitizer and rubbing alcohol. These purchases make some 
sense, as they can be used to disinfect people and surfaces that might lead to the spread of the virus. 
But once those stocks dwindled, people still felt like they needed to assert some control, so there was 
an additional run on toilet paper, paper towels, and bottled water — purchases that make somewhat 
less sense (and certainly weren’t being advised by experts). Still these purchases can temporarily ease 
some people’s anxiety by making them feel like they have done something. 

Some people, in the face of anxiety, are making quick decisions about finances as well. With the key 
stock market indices down roughly 20% in the first few weeks of March, many people are tempted to 
sell their stocks (and clearly many have). But this is taking a paper loss in the present that is likely to 
come back in the future (given the way stock markets have acted in the past). People want to take ac-
tion quickly — even when inaction might be more prudent. 

So how do you make good decisions in the face of these psychological factors? The best way to resist 
the siren call of action is to slow down. Panic makes people want to act right now to avoid a threat, but 
most of the actions you are likely to take will not be prudent in the face of a potential pandemic. 

(Continued on page 7) 

https://hbr.org/search?term=art%20markman
https://hbr.org/2020/03/slow-down-to-make-better-decisions-in-a-crisis
https://royalsocietypublishing.org/doi/full/10.1098/rspb.2008.1744
https://royalsocietypublishing.org/doi/full/10.1098/rspb.2008.1744
https://hbr.org/2018/10/why-people-arent-motivated-to-address-climate-change
https://hbr.org/2018/10/why-people-arent-motivated-to-address-climate-change
https://psycnet.apa.org/record/2012-00550-001
https://hbr.org/2015/09/consuming-negative-news-can-make-you-less-effective-at-work
https://hbr.org/2015/09/consuming-negative-news-can-make-you-less-effective-at-work
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By slowing down, you can use deliberative reasoning with data — what Keith Stanovich and Richard 
West called System 2 in their dual-systems approach to the mind — to influence your conclusions. 
There is a lot of information out there right now about the virus and how to react. Take the time to read 
and digest it before making important personal and business decisions. There are many actions peo-
ple should take over the next several weeks and months, but the decision to act should be based on 
deliberation, sober reflection on data, and discussion with experts — not in reaction to a headline or a 
tweet. 

The same thing holds true for situations that require inaction, when it’s better to hold steady and wait 
for more data. Stanovich and West’s System 1 is a fast and intuitive reasoning system that responds 
to your current motivational state. Those fast judgments are generally biased toward action so you 
need to slow down to be sure that quick reactions are actually warranted. 

All of which is to say that in times of (relatively) slow-developing existential crises like a pandemic, it is 
best to take your time when making decisions rather than acting on gut feelings. Those quick actions 
may reduce some of your anxiety in the short-run, but they are likely to create more problems than 
they solve. 

Linked from Ratchet and Wrench to Harvard Business Journal. Click Here for original article. 

(Continued from page 6) 

 
Quarantine tips from shops (BMWPhD & Ward Service): 
 
Reach out to all your customers. I'd recommend texting, if they have that capability, or 
a personal phone call, not an email. There has been a bombardment of COVID-19 
emails lately, and people are tired of them. When they see another one, they are more 
than likely deleting them immediately. Reach out to them, tell them you are here in case 
of an emergency with their vehicle, or even if they need something non-automotive re-
lated. I called all our customers who I know are older, or who live alone, and I asked 
them all how they were doing. I didn't ask if they needed car repair, I asked if they 
needed food, water, or toilet paper.  
 
I saw on FB that Jim Ward is offering a $25 discount if a customer can present a receipt showing that the 
customer recently spent money with a local business, to promote people supporting local businesses. That's 
an AWESOME idea.  
 
One other company I know in Minnesota actually took out digital ad space, because most other companies 
have withdrawn their ads, so the companies are giving great pricing to have anyone paying to advertise with 
them.   
 
Hope this helps, 
 
Johanna 
BMW PhD 

https://www.cambridge.org/core/journals/behavioral-and-brain-sciences/article/individual-differences-in-reasoning-implications-for-the-rationality-debate/2906AEF620B36C10018DD291F790BE97
https://www.cambridge.org/core/journals/behavioral-and-brain-sciences/article/individual-differences-in-reasoning-implications-for-the-rationality-debate/2906AEF620B36C10018DD291F790BE97
https://hbr.org/2020/03/slow-down-to-make-better-decisions-in-a-crisis
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ASCCA Foothill Chapter 5 Member Benefits 
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Social Distancing and the Impact on 
the Industry 

Tess Collins This story was originally published in Ratchet+Wrench on March 24, 2020 

March 24, 2020—Frustrated with the amount of misinformation and “doom-and-gloom” that was clut-
tering his social media feed, Prasanth Chilukuri, co-founder and CFO of shop management system 
Tekmetric, decided to get the facts.  

“We wanted to shine some light and use the data we gather for good and help shop owners with real 
trends instead of hearsay and Facebook posts,” Chilukuri says.  

To do this, Tekmetric selected a sample size of 500 shops across all states and Canada (including 
both rural and urban locations, as well as shops of different sizes) to show how their ARO and car 
count have been trending during the coronavirus pandemic to create its Tekmetric Index.  

The information is available from the end of February to highlight the impact of the coronavirus. Chi-
lukuri has also highlighted the points when social distancing began.  

The car count trend is down, which is most likely not a huge surprise to anyone, and certainly wasn’t 
to Chilukuri. ARO, on the other hand, is actually on the rise. This could be due to a number of differ-
ent factors, such as people anticipating a recession and knowing that they will have to maintain their 
vehicles as long as possible or just wanting to make the most out of any trip they make. 

The index can be used to help shops gauge how they are doing and help them realize that they are 
not alone.  

“The whole point, for us, is that we want to give readers some facts—it may not be good or bad 
news—but it’s facts,” Chilukuri says.  

Chilukuri wants feedback from shop owners.  

“We want to help shops make better decisions,” Chilukuri.  

He suggests an increase in marketing to remind customers that you are there for them. Look into 
declined services and reach out. 

Access the index here. (or type https://tekmetric.com/tm500/ into your browser.) 

 

Ratchet+Wrench is the leading progressive media brand exclusively serving auto care center own-
ers and operators through examining in-depth real world struggles, successes and solutions from 
the industry. It provides our readers and users the inspiration, tools and motivation to help them suc-
ceed in the auto care center industry. 

https://www.ratchetandwrench.com/authors/19-tess-collins
https://tekmetric.com/tm500/
https://tekmetric.com/tm500/
https://www.ratchetandwrench.com/
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Applications are currently being accepted for the Automotive Service Councils Educa-
tional Foundation (ASCEF) 2020 scholarships! Each year, the ASCEF awards 18 
scholarships ranging from $500 - $1,000. These scholarships provide assistance to 
current under-graduates who are in the automotive service field. 
  
Overall Qualifications: You must be planning to seek employment in the California af-
ter-market/independent repair industry and be a: 
  

California high school senior who plans to enroll in post high school technical and 
academic training or 

California college under-graduate in the automotive service field. 
  
Applications must be submitted by March 31, 2020. 
  
To apply online visit: 

 https://www.automotivescholarships.com/scholarshiptype.cfm?type=39   

  
The ASCEF is a nonprofit corporation dedicated to supporting and advancing the en-
tire automotive industry through technical education and training, scholarships, and 
other industry inspired programs. 
  
To learn more about the ASCEF, visit www.asc-ef.org. 

  
Questions? Contact Kate Peyser at 916-290-5828 or kpeyser@amgroup.us. 

2020 Scholarship Application Now Open for 
the ASC Educational Foundation! 

http://r20.rs6.net/tn.jsp?f=001nSL2vdBPFK-mVXCXfSvTUcbcQ7W5Kljij0vnvgMLj3t2xvyZm19rWDpKvU_ksbzjju5JKIvEvL_mDMWmucuxNRFXMeDT_KmOxX1Lc13T2C5liIuHD1sIHkTwkfQW9HoAqpzsVvo7q0TKEshiPioIgcOTHBaXElhLWbLg_3-S2qZx7boLCnL7ZXNLbvnhfwh__ZBhiSA0uZk=&c=e7KfupJyBNyQ0Xf0PBuW0
http://r20.rs6.net/tn.jsp?f=001nSL2vdBPFK-mVXCXfSvTUcbcQ7W5Kljij0vnvgMLj3t2xvyZm19rWDpKvU_ksbzjwT6Zz_Gf_6Le0Vgx78QV1r84t0EZwhVvqONf4bK_ITqYxr3Vi-lDeWk0vDmqZV4HTwZglHh8xJ4=&c=e7KfupJyBNyQ0Xf0PBuW0oA1KajMiD34DGslpdWwAu0L5REZGpQEBg==&ch=fiVsS7zp32svPbMuJTrfXxTVt
mailto:kpeyser@amgroup.us
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ASCCA Foothill Chapter 5 Member Benefits 
In addition to the State-wide benefits shown in the “ASCCA Advantage,” these are additional 

benefits available to Chapter 5 members.  

1. A VERY LOUD POLITICAL VOICE. Individually, there isn't much we can do to shape legislation which will affect our industry, 
but collectively, our united voices are STRONG, LOUD AND FOCUSED. Politicians and elected officials in state, county and city 
governments listen to ASCCA when we talk, because we represent hundreds of members (& thousands of voters!) statewide. Of-
ten, the Bureau of Automotive Repair discusses with ASCCA rules and regulations under consideration to see how they will fit in 

the real world of automotive repair. 

2. SHOP TO SHOP NETWORKING. Our members don’t see each other as competition but as comrades in the industry, helping 
each other to succeed. If you have a problem you can’t figure out, call one of our members who specializes in that area. They’ll  be 

glad to help you out. 

3. INFORMATIVE MEETINGS. We hold Dinner Meetings on the first Tuesday evening of each month. Our meetings offer great 
speakers, camaraderie, valuable information, and the latest news on what’s happening in the automotive repair industry. You also 
get to network with other shop owners and exchange ideas, tips, techniques and short cuts. The monthly meal is included in your 
dues, plus we have a long-standing special where you can bring your spouse or business partner at no charge! Our Chapter Board 
of Directors schedules our programs and welcomes any suggestions you have on good speakers! Contact the chapter office with 

your suggestions. For the location and current speaker, look on the last page of this newsletter. 

4. CHAPTER SEMINARS. The Foothill Chapter Board of Directors and our Seminar Committee Chair, Tim Chakarian of Bimmer 
PhD, keeps us informed on seminars on business management and technical subjects for our shop owner members and their 
technicians. Cost is minimal and often free. This is a tremendous member benefit for you and your employees! Give Tim your 

ideas and suggestions for seminars & we will try to schedule the seminars you want. (626) 792-9222. 

5. MONTHLY & QUARTERLY NEWSLETTERS. We send out an environmentally-friendly monthly email newsletter with helpful 
and informative articles, tech tips, contact lists and information, upcoming events, reports on recent events and vendor ads & infor-

mation. Once a quarter you’ll receive the newsletter from the State Association Office. 

6. THE FOOTHILL CHAPTER WEBSITE. This Foothill Chapter website at http://www.asc5.com/ lists members by city. It also lists 
upcoming seminars and meetings. Contact Joseph Appler at ascca.05@gmail.com  with questions or suggestions for the chapter 

web site. 

7. CHAPTER JOB BANK. The Foothill Chapter has established is own Job Bank Network for member shops. If you have a quali-
fied applicant you can’t use, or if you need to hire someone, send a summary email to ascca.05@gmail.com & your information will 

be forwarded to the entire Chapter 5 membership.  

8. CHAPTER ASE LENDING LIBRARY Call Darren Gilbert at (626-282-0644) or email him at gilbertmotors@yahoo.com for more 

information.   

9. CHAPTER SOCIALS. Our Socials Chairman, Jack Scrafield (818) 769-2334, arranges outstanding social events for us through-
out the year. We've visited JPL, the J. Paul Getty Museum, had many “Day at the Races” at Santa Anita Race Track, toured the 
Autry Museum of Western Heritage, taken a murder mystery train ride including a delicious dinner, attended the races at Irwindale 
Speedway, had bowling dinner parties at Montrose Bowl, had several excellent parties, and toured the J. P. Nethercutt Collection 

of beautiful classic automobiles. Jack would like to hear from you with your suggestions for future social events.  

10. ASCCA NET PRESENCE. ASCCA has established a home page at http://www.ascca.com/  The ASC web page has three 
target audiences: 1) ASC members now have a quick, easy reference on their computer to keep them abreast of what is occurring 
in the state association and within the automotive repair industry; 2) California shops that are not ASC members can learn more 
about the advantages of being an ASC member; and 3) California consumers looking for honest, reputable repair facilities can find 
a list of ASC members quickly and easily on the ASC web pages. All ASC members statewide are listed. Soon, your shop website 

will be able to have a link on the State site. 

11. FREE CPA CONSULTS. All ASCCA Chapter 5 members are entitled to a half-hour of free telephone consultation each month 
from chapter member Norm Blieden, CPA. The service is not limited to shop business though Norm has extensive experience in 

shop-related matters. This member benefit can save you a ton of money and a lot of headaches. Call Norm at 626-440-9511. 

Why try to succeed alone, and re-invent the wheel? Partner with others on the same path and learn from them, as well as 
teach them what you have learned. If you have questions about how to access these benefits, contact the Chapter 5  

office at ascca.05@gmail.com. or 626-296-6961. 

http://www.asc5.com/
mailto:ascca.05@gmail.com
mailto:ascca.05@gmail.com
mailto:gilbertmotors@yahoo.com
http://www.ascca.com/
mailto:ascca.05@gmail.com
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How ASCCA Dues work in Chapter 5 
Membership in ASCCA is on an annual basis.  

 Regular membership dues in ASCCA Chapter 5 are $800/yr. Associate membership dues are $895/yr. 
 $400 goes to the Chapter 
 The remaining portion goes to the State Association 

 When memberships are held in multiple chapters, only the original membership pays the full State Associ-
ation dues. Additional members pay reduced State dues of $250/yr. All memberships pay full chapter dues. 

 Annual payment is due in the Sacramento office on January 1 of each year. 

 Payment plans are available upon approval by the Chapter & State Association. With all payment plans, 
automatic credit card payments or ACH are now required. There is a $2.00 transaction fee for these pay-
ments. (Chapter 5 will cover the transaction fees for our members.) 
 Semi-annually:  Due: January 1 & July 1 
 Quarterly: Due: January 1, April 1, July 1, October 1 
 Monthly: Due the first of each month 

 If payment is not received according to the agreed-upon schedule, dues immediately become delinquent. 

 If a member reaches 90 days delinquent,  their ASCCA membership may be cancelled. 

What do you get for your dues? (This is the “short” list. See the ASCCA Advantage flyer for the full list.) 

 Amazing connection with your peers in the automotive industry.  
 Older shop owners who have gone ahead & you can benefit from what they’ve learned. 
 Newer shop owners who need to learn from what you’ve experienced. 

 A loud voice to the legislators who are passing laws which have a direct effect on how you can operate 
your business. 

 Opportunities to meet the legislators with power in numbers. (They will listen better.) 

 Great discounts from endorsed vendors (see the ASCCA Advantage flyer) which will more than make up 
for your dues costs. 

 Timely communications regarding what’s going on in the industry. 

 Access to seminars & classes at an ASCCA discounted rate. 

 Monthly dinner meetings with special speakers who know our industry. Dinner at the regular meetings for 
you and your spouse or business partner is included in your chapter dues. ($600/yr. value.) 

 Monthly e-newsletters with important, educational, & sometimes entertaining information that is designed 
to improve your bottom line. 

 30 minutes a month of free legal counsel. 

 30 minutes a month of free accounting counsel. 

What happens when you don’t pay your dues on time? 

 Association resources have to be spent to collect your outstanding dues. 

 Association activities & effectiveness are reduced. 

 The Association loses a valuable voice. 

 (This is why we recommend  automatic payments on all payment plans.) 
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Chapter 5 Associate Members 

BG Petrospecs Abe Chavira 805-857-5065  abec@petrospecsbg.com 

Dorman Products Frank Alviso 951-206-7023 falviso@dormanproducts.com 

DRIVE! Carolyn Gray 818-863-1077 cgray@driveshops.com 

Hanson Distributing Company, Inc Dan Hanson 626-448-4683 hansonmrktg@aol.com 

Hawley Insurance Services Bruce Hawley 714-865-2907 bruce@hawleyinsuranceservices.com 

Highpoint Distributing Tim Huddleston 805-584-0030 huddle5@sbcglobal.net 

Jasper Engines & Transmissions Randy Lewis 909-717-9950 rlewis@jasperengines.com 

Mark Christopher Auto Center Steve Johnson 909-975-3919 sjohnson@markchristopher.com 

Mitchell 1 Software Frank Joel 818-326-0602 fjoel@ix.netcom.com 

Norm Blieden CPA Norm Blieden 626-440-9511 norm@bliedencpa.com  

RKM Insurance Agency Ernie Arciniega 818-243-2651 ernie@rkmins.com 

SC Fuels & Lubes Dennis Giardina 310-722-3357 giardinad@scfuels.com 

Van de Pol Petroleum Wes Powell 562-236-1000 wpowell@ineedoil.com 

Be sure to use the evite electronic invitation to RSVP. If 
you didn’t receive it, contact the Chapter 5 office at 

ascca.05@gmail.com 

mailto:elvisc@petrospecsbg.com
mailto:falviso@dormanproducts.com
mailto:cgray@driveshops.com
mailto:hansonmrktg@aol.com
mailto:bruce@hawleyinsuranceservices.com
mailto:huddle5@sbcglobal.net
mailto:rlewis@jasperengines.com
mailto:sjohnson@markchristopher.com
mailto:fjoel@ix.netcom.com
mailto:norm@bliedencpa.com
mailto:ernie@rkmins.com
mailto:dennis.giardina@generalpetroleum.com
mailto:wpowell@ineedoil.com
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Chapter 5 Lending Library 
(Another Benefit of Membership in ASCCA5) 

To use this free service, call Darren Gilbert at (626) 282-0644 or email him at gilbertmotors@yahoo.com and tell him 
which study guides you would like to check out.  He will bring the books to the next General Meeting for you to pick up, 

and you then leave your credit card information as a guarantee.  You are responsible for any damage or loss of the 
study guide. The guides must be returned to Darren at the next General Meeting or by mail. It’s that simple! 

C 1 -  Automotive Consultant 
A 1 -  Automotive Engine Repair 
A 2 -  Automotive Trans/Trans Axle 
A 4 -  Automotive Drivetrain 
A 4 -  Automotive Suspension/Steering 
A 5 -  Automotive Brakes 
A 6 -  Automotive Electrical/Electronic 
A 7 -  Automotive Heating/Air Conditioning 
A 8 - Automotive Engine Performance 
A9 -  Diesel  
 

L 1 -  Advanced Engine Performance 
L 2 -  Med/H.D Truck Electronic Diesel 
 

P 1 -  Parts Specialist Med/H.D Truck Dealership 
P 2 -  Parts Specialist Automobile 
P 3 -  Parts Specialist Truck Brakes 
P 4 -  Parts Specialist General Motors 
 

P 9 -  Med/H.D. Truck Suspension & Steering 
 

X 1 -  Car/Light Duty Truck Exhaust Systems 
 

B 2 -  Auto body Collision Repair -  Painting/Refinishing 
B 3 -  Auto body Collision -  Non Structural Analysis 
B 4 -  Auto Body Collision -  Structural Analysis 

B 5 -  Auto Body Collision -  Mech/Electrical Components 
B 6 -  Auto Body Collision -  Damage Analysis/ Estimating 
  
F 1 -  Alternate Fuels -  Light Vehicle Compressed Natural Gas 
 

M.M. - Engine Machinist Series 
 

E 2 -  Truck Equipment -  Electrical/Electronic Systems 
 

S 1 -  School Bus -  Body/ Special Equipment 
S 2 -  School Bus -  Diesel Engine 
S 3 -  School Bus -  Drivetrain 
S 4 -  School Bus -  Brakes 
S 5 -  School Bus -  Suspension/Steering  
S 6 -  School Bus -  Electrical/ Electronic 
S 7 -  School Bus -  Air Conditioning 
 

T 1 -  Med/H.D. Truck -   Gasoline Engines 
T 2 -  Med/H.D. Truck -  Diesel Engines 
T 3 -  Med/H.D. Truck -  Drive Train 
T 4 -  Med/H.D. Truck -  Brakes 
T 5 -  Med/H.D. Truck -  Suspension/ Steering 
T 6 -  Med/H.D. Truck -  Electrical/Electronic Systems 
T 7 -  Med/H.D. Truck -  Heating/ A.C. Systems 
T 8 -  Med/H. D. Truck -  Preventive Maintenance 

ASCCA CODE OF ETHICS 

1. To promote good will between the motorist and the automotive industry. 

2. To have a sense of  personal obligation to each individual customer. 

3. To perform high quality service at a fair and just price. 

4. To employ the best skilled personnel obtainable. 

5. To use only proven merchandise of  high quality, distributed by reputable 

firms. 

6. To itemize all parts and adjustments in the price charged for services  

rendered. 

7. To retain all parts replaced for customer inspection, if  so requested. 

8. To uphold the high standards of  our profession and always seek to correct 

any and all abuses within the automotive industry. 

9. To uphold the integrity of  all members. 

10. To refrain from advertisement which is false or misleading or likely to  

confuse or deceive the customer. 

mailto:gilbertmotors@yahoo.com
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ASCCA State Contacts 

State Office in Sacramento……………….....……….….(800) 810-4272 
 
President  
 John Eppstein………………………...……...…....   (619) 280-9315  
 
Executive Director 
 Gloria Peterson...(800) 810-4272 x104 or     GPeterson@amgroup.us 
 
Deputy Executive Director 
 Anne Mullinax…..(800) 810-4272 x116 or  AMullinax@amgroup.us 
 
Membership Services  
 Benjamin Ichimaru.(800) 810-4272 x137 or   BIchimaru@amgroup.us 
 
Accounting Executive 
 Nito Goolan…….....(800) 810-4272 x103 or  NGoolan@amgroup.us 
 
Manager Digital and Social Media 
 Sarah Austin….....(800) 810-4272 x110 or    SAustin@amgroup.us 
 
Events Manager 
 Becky McGuire…..(800) 810-4272 x118 or   BMcguire@amgroup.us  
 
Communications Manager 
 Ryan King……........(800) 810-4272 x122 or RKing@amgroup.us 
 
ASCCA Attorney  
 Jack Molodanof  ....................…(916) 447-0313 or Jack@mgrco.org 
 
 
 
 
 
 
 

 
President Donald Trump.………………………………………….( R ) 
 Phone ………………………………………………(202) 456-1111 
 Fax………………………………………………….. (202) 445-4633 
 

Governor Gavin Newsom…………………………………...………. ( D ) 
 Phone ………………………………………………(916) 445-2841 
 Web…………………………………..…..http://www.govmail.ca.gov 

Government Offices/Contacts 

 
 
US Senator Kamala Harris………………………………………. ( D ) 

 Phone …………………………………………… (916) 448 - 2787  
 Email …………………………………..senator@harris.senate.gov 
US Senator Dianne Feinstein…………………………………….. ( D ) 
 Phone …………………………………………….. (310) 914-7300 
 Email ………………………………senator@feinstein.senate.gov 
US Rep Judy Chu………………………………………..……….. (D-27) 
 Phone …………………………………………….. (626) 304-0110 
US Rep Adam Schiff……………………………………..….. (D-28) 
 Phone …………………………………………….. (818) 450-2900 
CA Senator Connie M. Leyva.………………………………...…. (D-20) 
 Phone ………………………………………………(909) 888-5360  
CA Senator Susan Rubio….………………………………...…. (D-22) 
 Phone ………………………………………………(626) 430-2499 
CA Senator Maria Elena Durazo...………….…………………. (D-24) 
 Phone ………………………………………………(213) 483-9300 
CA Senator Anthony J. Portantino……………………...…. (D-25) 
 Phone ………………………………………………(818) 409-0400 
CA Senator Ling Ling Chang……………..………………………(R-29) 
 Phone ………………………………………………(714) 671-9474 
CA Assembly Luz Rivas……...……………………………………(D-39) 
 Phone ………………………………………………(818) 504-3911  
 Email …………..…….Assemblymember.Rivas@assembly.ca.gov 
CA Assembly Chris Holden………………………………………..(D-41) 
 Phone ………………………………………………(626) 351-1917 
 Email ……………….Assemblymember.Holden@assembly.ca.gov 
CA Assembly Laura Friedman..……………………………...……..(D-43) 
 Phone ………………………………………….……(818) 558-3043 
 Email …………….Assemblymember.Friedman@assembly.ca.gov 
CA Assembly Jessie Gabriel………...……………….……..…..…….(D-45) 
 Phone ………………………………………………(818) 904-3840 
 Email…….…….…….......Assemblymember.Gabriel@assembly.ca.gov 
CA Assembly Adrin Nazarian..……………………….……..……….(D-46) 
 Phone ………………………………………………(818) 376-4246 
 Email…….…….…….....Assemblymember.Nazarian@assembly.ca.gov 
CA Assembly Blanca E. Rubio...………………………...….………..(D-48) 
 Phone ……………………………………………….(626) 940-4457 
 Email……………….….Assemblymember.Rubio@assembly.ca.gov 
CA Assembly Ed Chau….………………………………...….………..(D-49) 
 Phone ……………………………………………….(323) 264-4949  
 Email…………………...….Assemblymember.Chau@assembly.ca.gov 
 

 

Executive Board 

2016 

 President………...…………Kirk Haslam 
 Phone……………………. (626) 793-5656 
 Email…...advancemuffler1234@gmail.com 

  
 Vice-President………….Tim Chakarian  
 Phone……………………. (626) 792-9222 
 Email…….…………….tim@bmwphd.com 
 
 

 Secretary…………………..Craig Johnson 
 Phone ……………….. (626) 810-2281 
 Email……...……...…...cjauto@verizon.net 
 
 
 Treasurer…………...………...Jim Ward   
 Phone……………….……. (626) 357-8080  
 Email………..……..jim@wardservice.com 
 
 
    

  

 
Board of Directors 

  
 Randy Lewis…………..….... (909) 717-9950 
 Gene Morrill…………..…… (626) 963-0814 
 Darren Gilbert………...……. (626) 282-0644
 Johanna Reichert…………… (626) 792-9222 
 Jack Scrafield ……..…….…. (818) 769-2334 
 Mike Bedrossian………..….. (626) 765-6190 
 Dave Label………..…….….. (626) 963-1211 
  

Chapter Rep 
Jack Scrafield ……...……..….(818)769-2334 

 

Committee Chairs 
Seminars…….. Tim Chakarian….(626) 792-9222 
Socials……….. Jack Scrafield…..(818) 769-2334 
Programs…….. Tim Chakarian….(626) 792-9222 

 

Associate Member Board Rep. 

Randy Lewis………………(909) 717-9950 

 

 

Chapter Staff 

Membership & Administration…..Joseph Appler 
Phone…….…………….……..…(626) 296-6961 
Text………………………………(818)482-0590 
Email…..…………….....….ascca.05@gmail.com 
 

 

ASCCA Chapter 5 2019 Board of Directors 

Chapter Contact Information 
Mailing Address: 

1443 E. Washington Blvd. #653 
Pasadena, CA 91104-2650 

 

Phone: (626)296-6961 
Text: (818)482-0590 

email: ascca.05@gmail.com 
Website: http://www.ascca5.com 

Government Offices/Contacts 
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